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Our team of ParentsCanada editors and our network of mom bloggers 
will work with you to enhance and amplify your key messaging and 
social media objectives. 
 
We will tell your story in the same recognized and trusted voice that our 
readers expect from ParentsCanada.   
 
Each recommended blogger selected specifically for this program from 
our network will post a blog on their site. They will each promote the 
blog through their social media channels. Finally, ParentsCanada will 
amplify the campaign and promote your message through a number of 
additional digital and print channels including email, social media and 
ParentsCanada magazine. 
 
The entire campaign will be managed and scheduled by our in-house 
social media and blog expert, Brandie Weikle (former editor of 
Canadian Family). 
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A Twitter and Facebook party is a fast and fun virtual party, using the Twitter and 
Facebook platform. Held at a specific time, the party usually lasts about 1 hour and is a 
wonderful way for people to connect and engage and discuss a topic of choice. Our 
Twitter parties have expert moderators to keep the party on topic and to enhance the 
number of people (through their extensive followers) to the party. The objective of Twitter 
and Facebook parties is to support your campaign and your message in several ways. We 
can work together to refine the priorities to best suit the client's needs, but here's how the 
two events can contribute to your campaign’s success. 
 
•  We will use a #hashtag that we arrive at in consultation with you, the Twitter party will 

create positive and helpful conversations associated with your brand. 
•  We will announce the party prior to the event through our media channels (e-blast, 

social media). 
•  The parties will drive page views to the sponsored posts, increasing the impact of the 

blog campaign. Depending on your priorities, we can also direct traffic to your website. 
•  By giving away prize packs (to be supplied by the you) as an incentive to Tweet, 

retweet, comment or "Like” your brand on Facebook, both events will create goodwill 
towards your brand and help build social followers. 

•  Even people who do not "attend" the parties will see the #hashtag activity appear in 
their feeds, helping keep the brand top of mind. 
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Result:   
Close to 17 million 
timeline deliveries   
 
Reach: 477,133   
 
It trended #3  
after #BlackFriday and 
#HappyThanksgiving 
(US Thanksgiving). 
 
 

Twitter Party Case Study 
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Sears Wish Book #SearsWishbook 
Objective: To promote the Sears Wish Book, the nostalgia and the 
good feelings around the catalogue.   
Prizing: Two $100 Sears gift cards. One given away mid-way and 
one at the end of the event.  
Date: November 27, 2014 @ 1:00 pm. 
Tracked:  Hashtracking.com 
 


